Actively integrate your offline and online activity so one leads to the other and vice versa.

Make sure your website is up to date. Research shows that people reject brands whose website is
out of date more than if you have no website at all! Ideally update your website every day or week.

Link all your marketing together with a consistent message, design and consumer take out, so no
matter when a prospect comes in contact with your business they can only be talking to you.

Outsource your media buying, your design, your print buying. It will save you time which is more
valuable than the small additional cost so you can focus on what you are really good at.

Measure, evaluate, measure again. Link your marketing through numbers to your sales. Almost
everything can be measured. If it can't, be sure to question its role on the marketing plan.
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